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Week 1: Intro and Fundamentals



12 COURSETRAINING PROGRAM

DA101 DIGITAL MARKETING EDUCTIONAL SERIES

A Video coursework

A Worksheets

A (optional) Homework
A (optional) Certificate
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TECHNOLOGY = REVOLUTION

(2,

ACTIVE ON SOCIAL

Radio: 38 years

TV: 13 Years
Internet: 4 Years

‘ Facebook: 9 months

(1.

ACCESS FROM MOBILE

23

On FB 5x / DAY

TIME TO REACH 50 MILLION PEOPLE
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UNIVERSALTRUTHS

It is better to be GOOD at one thing, than MEDIOCRE or CRAPPY at five things.
YOU are not your target audience.

Participation is not optional.

Measurement is not optional.
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Conversations
in Social Media
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YOU WILL GETI

gand ités okay

The Only Constant Is Change.

Technology, legal, social, and cultural changes influence how
we communicate with each other. Some technology that is
likely to change us all again in the near future:
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( ) Wearables

H Facial recognition
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TERMS

And Definitions




~Y

WEB CLASSIFICATION I

which
website
introduced

web 2.0 into

Web 1.0: The early days of the web. Basically a billboard model, : the
no consumer or customer feedback loops. mainstream
consciousness

Web 2.0: The audience talks back. Social, comments, blogs,
content creation.

Web 3.0: Mobile technology with GPS enablement. We not only
know who you are, but where you are.




HOW DATA ISCOLLECTED

MOST = ANONYMOUS
Google Analytics has a 51% market share.

A: Browsers
BIG DATA = TRENDS D :
1t §K2dzAK &2dz aK2dzA RYQl GKAYl 2F Al k B: Panels
benign.
S C: Beacons
Pl DOES GET USED D: Page Tags

Larger companies are specifically tracking
YOU.




STANDARDTERMINOLOGY

Understanding Common Definitions

Most standard platforms (websites / social) use the same definitions for certain events, but there is no required comnstandarrels
that vendors must comply with. You will always need to check their terms.

Page Views or

A Visits or :
Uves Sessions Views




Go Bookmarks Options Directory
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w3.org/History/1992110!

Vide Web

eb (W3) is a wide-area hypermedia information retrieval initiative aiming to give universal access
ents.

 online about W3 is linked directly or indirectly to this document, including an executive summaj
2y , November's W3 news , Frequently Asked Questions .

he world's online information, subjects , W3 servers, etc.
ser you are using

' project components and their current state. (e.g. Line Mode ,X11 Viola , NeXTStep , Servers , ]

otocols, formats, program internals etc
nentation on W3 and references.

1e people involved in the project.

of the history of the project.

i like to support the web..

code by anonymous FTP , etc.

Pl ease don#Ht

A hit was a request to the server to
load the page back in 1995 when the
web was largely texonly.

These days, one page load will trigger
hundreds of hits to the server to load
the page.

For those of us in digital, hits = how
idiots track success.



BOUNCE

Bounce rate is the percentage of people that only hit one
page of your website and then leave.

High bounce rates (greater than 20%) = bad.




AD TERMINOLOGY

Making Money From Your Content

CPM
Cost per Thousand (views or
impressions)

CPL
Cost per Lead

CRE
Cost per Click / Conversion




